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FADI SAWAYA
CEO & Founder

Behind the scenes, driving the vision of PROVOC', is founder, Fadi Sawaya.
His upbringing amidst the challenges of third-world Lebanon instilled
in him a profound resilience and a relentless pursuit of his dreams.
His pursuit of an education in Economics at UCL Belgium further
expanded his horizons and solidified his ambition to delve into the
beauty business. Sawaya' forward-thinking and enigmatic personality
are reflected in the audacious move to establish a makeup line despite
being red color-blind-a little-known fact. Sawaya' profound motivation
ability to detect at sight and discover beauty features that can be
explored in any scene, shape, look, behavior or situation, only fueled
his dedication and motivation to develop products and strategies
leading to strategic partnerships within the beauty industry.
Through these efforts, he established a wide-ranging distribution
network that reached across local, regional and international markets.
Along the way, Sawaya gained invaluable insights leading him to recognize
the importance of a brand that dares to challenge conventions and adopt
innovative product textures, shades and packaging from the most
sought-after suppliers that cater to a diverse audience.

Fadi Sawaya' beliefin the transformative power of beauty to inspire
confidence and joy in every individual led to the inception of PROVOC".
His vision was to create a brand that broke free from the constraints of
traditional makeup, offering innovative products with universal appeal.
Rejecting the status quo, PROVOC aimed to provoke beauty in every
face, empowering individuals to embrace their unique beauty and
unleash their full potential.
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Fadi Sawaya



. PROVOC

At PROVOC' we believe that beauty is not just a look, but an empowering tool.
Our motto, "Beauty, it's what you do with it!” encapsulates our commitment to
pushing boundaries and redefining beauty standards through honest makeup

products. What ifwe PROVOC’ our potential even more with Makeup!

With this attitude in mind and a focus on quality and affordability, PROVOC' has

becocme a conversed force in the makeup industry, captivating both
professionals and consumers alike.

WHAT’S THE ORIGIN OF THE NAME?

The name was crafted from a blend of elements representing

)| professionalism, vocation of natural beauty and the art of provocation.
This thoughtful fusion symbolizes the brands’ philosophy of innovation,
quality and empowerment, embodying its mission to redefine beauty
standards and evoke a sense of empowerment in every unigue beauty
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BRAND VALUES & PHILOSOPHY
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PROVOC' believes in a consumer centric approach. We trust that
our consumers are not only buyers and user but are models in their own
right. They embody the true essence of our brand and with them,
beauty is boundless. There is great authenticity in showcasing unique
experiences, it creates a deeper connection and resonance amongst
our audience. At PROVOC’, our core values revolve around quality,
affordability and inclusivity. We are committed to delivering high-quality
products at prices that anyone can afford, making luxury accessible to all.
QOur products are meticulously crafted to honor promised results, appeal
to a wide audience garnering widespread acknowledgment and trust
from professionals and consumers alike. We believe in manifesting
beauty in every individual, irrespective of age, gender or background,
and our diverse range of products reflects this commitment.
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PRODUCTS

PROVOC’ products are meticulously crafted to meet the highest
standards of quality, sourcing components globally from renowned
factories. Our development process is always closely linked to our
consumers' needs and desires, ensuring that every product reflects
their preferences and exceeds their expectations. Quality is never
compromised and always comes first, with aesthetics tailored to enhance
your experience. This dedication to excellence has earned us the appreciation
and loyalty of our customers, who value the exceptional performance and
results of our launches. Whether you seek innovative makeup solutions or
timeless classics, PROV O C’ offers a diverse range that caters to both
everyday users and professional makeup artists alike. With a commitment
to continuous growth and a focus on consumer satisfaction, we have
much to offer and so much more to provoke!
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SOCIAL ACTIVATIONS & GATHERINGS

IROVOC' Platform's unique edge and value lies in its dynamic social
live interaction and direct engagement with consumers.
ving our audience, they form a closer connection to the
stay at the forefront of what's happening. Experience the
2Lp artist competitions, seasonal events, product launches
S we keep the excitement alive together.
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MERCHANDISING

Qur merchandising approach is strictly about retail convenience and the
customer experience. PROV O C' retail displays aim to optimize product
visibility, highlight key features and create an easy approach for customers
and retailers. PROV O C’ displays are modular and can serve any kind of
space; shops, concept stores; multiple brand megastores, malls and
pop-up stores. Their flexibility makes them practical to work with, the
square and rectangular displays can be coordinated uniquely in any given
space and in multiple styles of presentation depending on the clients’ needs.
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OMNICHANNEL SALES

By interlinking our online and offline activities, we ensure a cohesive brand
experience that effectively communicates essential information to our
valued consumers. Recognizing the importance of meeting our customers
where they are, we have extended our reach online and offline to
confirm accessibility.

E COMMERCE

PROVOC’ isaccessible onleading ecommerce platforms that offer
local and international shipping. We proudly collaborate with online
retailers who share our commitment to both the brand and customers,
ensuring a seamless shopping experience wherever you are.

MARKETING

Through a collaborative exchange of creative freedom, we empower our
customers as well as ourselves to express our likes authentically, resulting
in marketing material that is engaging and relevant to our audience.
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FEATURE PRODUCTS

PROVOGC

BEST SELLERS
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